


HARMAN's new group identity mirrors the dramatic
transformation that has shaped our company over the
last few years. While many others went on the defensive
during the recent global economic crisis, we were

hard at work building for the future

DEAR COLLEAGUES

This last v monihs have msrked & droamates relwith los Hie
comgranmy bang known as HARKMAN Inteanational b osder b
Bt ropresend oar ney and eiergioed comgam wie launched
ey’ e stroambined bram) adchiteciure and bold new
HARMAN loga The phaase "Dy HARMANT niw cconyranios

pach o our Il;,_;-_'lui.l", lrand logos to reinforce the quadity and
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HARMAN's nimw group Mientity mirries the deamati
trangfmuataon that has shapid our compuny tvern he last loy
years, While many ofhiss went o the defensme during th
recent global econimic crists, we wene hard at work buildeng
for the futuie, Wi hiva restuctuned our businesses, Lbonched
hundreds of new products. vestad in game-Cianipieg nmy
technologees for both extablichad and emearging mskels, amd

improyved our top-hing and Botkm lini perdonmanci

Every one of you has contributed to tha acheevimants betind
this dramatic transtormation Yo have halped s ditliver on our
eritical STER Chanpe progran, which wie expact to produce o
full S400 million in annual savengs by the end of this fecal year
Although the fommal 234.4month STER Change process 15 now
winding dovwn, we must work hied to make swe thal every
dollar of benefits s penmanant, We must also contimmt 10 look
for imgirovement opportunities that reach wall beyond thase we
have delvered

Among the mary elements ol HARMAN's comaback, our
continged focus on the emengng markets is cnbical. We hive
mage fremendous progross @ the "BRICT countnes (Braml,
Fussea, India and Chanal, whete we o targeung $1.5 bilion
In nevinues within a few thort yoars. Dur acgusition of Bragil's
Selanium, combined with new facilities i indis and China, giva
s & Pveaid stk But nowe we must uso those resources wisaly
bath ta attract new business and to execute more efficiently

an waisting business from anound the workd

While balancing the many activitios that characterize ous
hﬂlm?a,mmmma:m eye on the four strategic pllors
Mmﬂhmﬂumﬂml.ﬁmin this pmirging
mariats is ane of thesa, a3 1% the bast-in-class capital and eost
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panspusency and bias owatd aotion. | see i
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ymmunacatione bt also i evory visit with HABMAN

pmiyeis who ask groat questiong, ol pieal sugoestion

] maikir clean that thisy oo are commtied 10 a griaot fulure

Biar ot Codiaany

| g thum ot Wikl shaii this isgae of RARVAN e

wienty Bmdly and 1nsends o, Lifad ik, Puimwes stappon bisd our

comgiaty through some very dificailt temes Wi colhd not

havir gocompleshod o much withiot e patsmce and

uniesstanding, Many of you lava been working uider

Tgmeininus prassars 1o mact ogpessvg anll complox

doadlings, and it s importan bo ine thist you anderstand

Ty iiviach | apprisciate this oflon

As m iy ol 170 GO RCAEICHTS, | st sk iRl ol 1o

become complacent. Dur hsed-won accomplishmants coulkd

aasaly sl owary i we rast Tor esen aomoment in debvenng on
our clear strategy. But wi hiwe eamed the nght 1 stand tall
andl itk pride in our achievements so tar through sound
strateqy. sownmd thanking amd sowd execulaon on the most
complex set of prontics HARMAN has ever tocod

Lets keap if up!

Best regasds,

Dol

Dinesh C. Paliwal
Chairman, President and Chief Executive Offices



HARMAN Consumer opens The mam objective of the showroom 18, .to create a showcase
MNorthnidge showroom

of our vision, how to improve the retail expenence and to set
ynew standard in branding and product presentation
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WHERE SOUND MA

New brand architecture celebrates riamsplaties. Thee customErs whis bary thitso ot

the new HARMAN the birgend naenees, and tf
e Larrged Dusmiess-1 BEL

ror thi Brst tome in 30 vears, HARRAN & changing its pudil analveis s stionn that about BS percent of HARAS

face. On April 28, the company's 1o exacutives revialoed 1o Tevtimtis comie from b

imvstors and $tock-markal andlyits s new corporats logo. thi Hia attamatve ad piolpssional s

nami HARRLLAN anchorad to a steel-blue rectongle. Thi 1oge of cutiomid Swarinnss comizs thaough thise o

dissignod by HARMAN Brand Senvicies i Morthndoo, suoooeds o FLARRRAAN will incraasinghy featurn thi cai

stylized orange “H™ that has served the company sinco DI top-level communications whil |

Whillions of customers recogmee the JBL and harmankardon beands s thia “ingredion|

namidlanes, but many mone e unawan tat one compay This past few weoks hove been very busy,” H Himei

stands bobund tham They dont resales that HARKAN ol e thi A todicated team of people worked around 1h

widld’s most complete partiolio of aadio and imotmnmen weeks 1o update the company's santity on the Web and

technologies and beands: AN this 15 changing as we adoi a prepare a fresh set of brand mataoals rmnging from b
sLronger andl mode recopniraie idenlity 10 5t Jlop o T ch cards io brochines

beand portfobo,” says Bracl Hofiman, HARKMAN s vice presadent
Celetirites such as Quincy Jones, Poter Framgion ar

foe |_'|'|||:-.lr.1:|' Commumcatons. " Fa mooa than o néw logo on a
Rod Stavart, whi have been lofal HARKAN fans for year

peece of paper, the HARMAN beand i§ desigrod 10 unfock new 3

added thanr commants to the Lnci mstnn s The sy
awarentss among ow stakeholders and 1o cefebrate the
ook center si the pajes of keading | ilslicAtion.

contributions of our employees.”

I additeon to Banchang this nevw logo, the comparny well use thi Thie Mewe York Temas and Forfune
tagling “Whare Sound Matters”™ on markelmng mateals i

citlebrata HARMAN'S nearly B0 years of contnbutions 1o the

geience of preat sound What's moee, @ach of the company s

individual brands will include the phiase “by HARMANT with

their kogos an thedr Wel sites, advertxsing, packaging and othef

promotonal maiarials &5 @ constant resmn jer that thase byands

a backed by the world's leader i audio and infetamment

The company’s marketing will use public awareness of th most
famous birands 1o enrch other brands, Thix ovenahelming
maponity Of CUSIOMEr FWANENESS COMES vid husiness-10
pansimEr transactons — purchases of products bearng the

hasman/ kaedon, JEEL, Infinity AKG, Lewicon and Mark Levinsan

The goal is to strengthen our core ability to manage

projects on time, on budget, with improved quality and
enhanced customer satisfaction, to deliver sustainable
improvements to HARMAN's bottom-line results.

NEW HARMAN CONSUMER LOGOS
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FREEDOM, FLEXIBILITY
FUNCTIONALITY

MONTHLY READERSH
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\What's the most
interesting thing
that happened to
you at your job
last month?

Submit your stories to the e-mail address
below and your entry may be in the
next issue!
AKG has continued to build
on the Industry-leading
versatility.

goemes
PERANLE

E s
g

\What would you
like to see In
HARMAN Live?

Do you have ideas or S10MES that you Wi
like to see in our upcor es? I s0
please e-mail your sud




EXPO 2010 SHANGHAI

WORLD'S LARGEST

Opening ceremonies benefit from JBL, BSS
Crown”, Sounderaht” and Studer” audio

UNITE THE WORLD




“In addition to our role as an official sponsor of the USA Pavilion, our
professional audio systems will help broadcast the action at other key
locations throughout the massive venue. This exposition is a
perfect complement to our recent expansion in China
and some exciting marketing activities planned for the coming year.”
— Dinesh C. Paliwal, HARMAN Chairman, President and CEQ
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FEVW SURPRISES

Quiney Jones, tashion show amaze

retallers and the press
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HARMAN P

Producer of West African Who Wanis to Be
a Millionaire uses JBL, AKG, Crown and
dbx™ equipment

When you think of stvancod technology or spectacula T

shows. vou prodat 1 ik of Nigwnia. Aftor all, Africa’s

mast popubous country has only thred 1oloviason stations. and its

POk rank 10 Ehe iowast one-fourth of the worlill s ngteons @
PUIChasEng pmaved — Pt 2xactly 4 fecipe fod rog-lmi adquipmisnt

and supert produchon vl
But the ambitows programmars at Uttima Limited aren't katting
such facts stop tham Migaria's foremost provider of television

coment and production, Uitima Limied has been using 1op

AN Professional oguspment 1o capture some of Nigeria's
mst successiul programs

Uttima Lim

s JBL Ioudspeakers, AXG

mictophones. Crown amplifiees and dhs PIOCEES0rs in progucing
fv seasons of the Nigenan Wha Wanrs to Se a Aitlionagere and
s f Fame HARMAN
spanent controbs and

e, and HARRLAN Hillnet™
technalogy enables the companents software piograms 1o wark
with 2ach other

asans of the Lakent contest Proy

#m Archeloct™ spltwa

Indatmation on CoemuEar 5

Infinity Systems joins Grand-Am
Car Challenge
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) GOES TO NIGERIA

Ultima Limited has employed JBL loudspeakers,

AKG microphones, Crown amplifiers and dbx processors

in producing five seasons of the Nigerian
Who Wants to Be a Millionaire and two seasons of
the talent contest Project Fame.

“The paciage of HARMAN Frolessional prodocts. binked
togither with HARNAN Hillnet, allowed us to easily mun the
enbire Systam says Uiima Lismited enginieer Vincent Chims
"With System Architect, we had the systom up and runmeng
a viery shodt amaunt of time, and with tha JBL loudspeakiers

poweivd by Cronamy amgdifiees, maerythang sounded fantasti

What's et for Litima Limitied and is HARMAN squipmen?
Tha company's not giving awiy is future plans, but iUs alipaly
begun expanding beyond Migedia, producisg o version of
Mutfipraie For the noarly ation of Ghana And whinover Uitima
Limated goes, HARMAN will ba ready to halgp the COMmgiTy ke

Al and Digger hit shaws
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BEENEXE SIS TECH
MUSCLES

World-class automakers show off their
HARMAN systems

==

harman/kardon




: -Eﬁﬁizn,g Futuristic
at the IMS

HALOsonic, GreanEdge, Rinspeed UC, Rut Groenster:
These high-tech words and phrases are the future of

Together with Germ: { e deiving, HARMAN:styls. They also contributed to some of
¢ WIS GERTa Uity company RWE, the hottast news at the B0th Intemational Motor Show.
HARMAN showed for the first time how HARMAN's GreenEdge sound system was built into
“harmi e : : the Swiss automaker Rinspaed’s UC utban commutin
E‘hmu”}u station and vehicle can be concept car and the German Auf Greanstar, an nhmtr'.?:
' . varsion of the Porsche 811. GreenEdge technology

intel |iQEI}t|‘g Imked, enabling data combines lightweight materials with amplifiers and sound
transfer using the L‘h.‘li{]]ll” cable. transtucers that require vary little current, resulting in

a very energy-efficient sound system

The Rinspeed UC and Ruf Greenster also featurad
HARMAN's HALDsonie sound-synthesis technalogy
Both the UC and the Greenster are electric cars that run
in almost perfect stlonce. To ensure that upsuspecting
padastrians can hear tham coming - and to please
drivers who love the rumble and thunder of a powerful
angine — the HALOsonic sound system projacts an
artificial soundtrack of growling motors. "Satety is our
prime concerm, which i why an enging gaund must be
genarated that unmistakably wams other road users that
an electric car s approaching ond that gives thacar a
spacial acoustic idantity,” said Ruf founder Alois Ruf

In addition. the Rinspeed UC displayad a suite of othe
HARMAN technologias. Using HARMAN'S

infotainmant platform, UG drivers ant passe

can sond and receive g-mail, access their homi musie
librarieg, rasemve a parking space of hook a train teket, all
from | thia car, If thay want to mak systam do
mora,

gald HA N CED Dine

applicatons even as you drive






WHERE THEY PLAY

HARMAN sets up at the Coachella and
Stagecoach music festivals

HEAR HARMAN

Here's a list of American and Canadian

events that HARMAN has attended this spring
and will attend this summer and fall to show
off HARMAMN products.

Moy 7

i Finals roces Las Vegas, NV

May 16
May 30

June 5
June §
Jume B i A ot Spring freid, IL
Juna 7 g Duluaun, IL
hug ¥ Juna B
June 9
June 10
Juns 11
June 26
Jume 1T
July 10
Lt July 25
o Aug 7
HIC TS Aug 8
bef fAug 15
Lo Aug 21

Sopt13
Ocrd
Oet 17

Oct 24

MNovw 28




0K! Magazine Spotlights HARMAN Products

an/kardon Go + Play loudspeaker dock and JBL Duet™ Il

One of the most popular
han 750,000, OK! featured the two HARMAN

0KI magazine gave its OK 1o the harm
desktop speakers in its spring gift guide

ies | a circulation of more i
glossies in the US. with a cir - i
products in its editorial pages along with other hot new consumer technology gadgets. As part

nf the feature, a harman/kardon Go + Play Micto W

litestyle/celebrity consumer

as qiven away 1o one lucky reader

GOES GLOBAL

The goal is to Strengthen the core ability to manage
projects on time, on budget, with improved quality and
enhanced customer satisfaction, to deliver sustainable
improvements to HARMAN's bottom-line results.

HARMAN launches pilot program for project

management and leadership training bittped tpuicle tha taam il
SRR Jun]
1 Tha P! RMAN
= L 1 | fE A 1 Ly B | e
( I Ci% T Brizach
i ol stk i K
I H I
The G | | it i |
f. r fore on Bast pr:
Managers will
“maduli Thi t t
K he, Gemmany, B

Kinrrige
wele 73 panicipants representing different busimess unils and
funclichal areas

One asm af this peogram f5 1o have participants becorme

"ambassadors” of coemmaon HA

practices, including poject-lifecy sdarship, change

management, coaching and feedback, presentation skills.

negatiation. fina and Six Sigma onling traning and

cenification [Six

yid is @ system for reducmg arrors and
standardnng monggemaent melhods |

Jurindg the session in Germany, sensoe Automative Division and

5 managerment addrassed the team and

whiderhined tha smpartance of |:-'-'j;i_-|::-nL]r,N.‘.—:I'u_l|1 ekills

19 | sanniesn



| HIT SHOVVS
T RIHANNA UK TV

“Like each performer had their own console”

“The headroom is good, the metering is excellent, and the
fact that we can adjust with layers is amazing. It's just a
high-end board that we couldn’t do without.

Tim Summerhaves, Sound Engineer, RedTX
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Web campaign shouts,
“Monday mornings rock!!”

STING DEB!

WITH STUDER' VISTA 5 SR

Twelfth-century church challenges
sound engineers

You ra ||,"”-||.I-_i for ane ol e Ward s m

acang Stng. He's about to

and backing vocalists, as wall &5 0 lege selection of musicrans

playing traditional I-_'l-_;i sh mstrumants such as the Welzh hamp

ies and Northumbnan pipes — Mare t&an &0

e inputs

SETS

A A, | | _.I' }II,. ".\

srts senior direcior of ed] chil HARRMAN da "I'-'I""-‘“"'H LA | |||_]'s (21171

55K iyt consale far

1 1 by 21 s
munnig- -~ The transparency. of 1he atuder Vista i "
; bl B s A revenet on Amanon com put it best: “This s [4e a howling
ndy @ orivat el 1o achiese 8 beemhitakil il x

wilwd on @ long grey wenter day, this 15 ke snow crunching

unider wour boats = and yal, 1this is bkl macry &g dancing in the

a 5 teoadeast consobe. The

rales winter as it is = cold and biing, yet fulk of wondar
ond bheak but sparklng beauty, Truly great mussc

g Vistonics ™ display interface
Aith phasal cc '-‘-'_;_nl._-,:.l_:r. {ar et -al-howte 3ol monNor use

The Vista 5 58 also comes with toals to aid groduction, For

instance, HARMAN s proprigtary Studer VEP panning system

can lolkey awdso moveme

ithiowd shatting the level of

Qe vilume

Stirg {5 no stranges to HARMAN prodwcts. Duning the 2006 Rock
o Rio music festeval, for instance, his perdormancs reached the
erowd Yia JBL VerTe line-airay spaakers

Sting is no stranger to HARMAN products.
During the 2006 Rock in Rio music festival,
his performance reached the crowd via
JBL VerTec line-array speakers.
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BIG WHEELS

Showcase truck takes HARMAN sound
from coast to const

“It's a very unusual tool. No one has done this before in this
space [the luxury-audio industry], a truck that showcases
”'IESE IFDES Df DdeUEtS” Chris Robinson, Director of Field Services

 Sound thl
Sishosol A




A e and hes, Imadhng
divai Grog Dalman

In the Driver's Seat

Greg Dalman, road warrior of the
Showcase Truck

Thas ourvs ave cood. Ths places you (ot 10 92"

BOOMING CHINA

Clunese company agrees o distribute
JBL car auio in Tast-grosvemng market




PRODUCT HIGHLIGHT: THE JBL ARRAY

JBL VER
ROCK VENEZU ELA S
SOLID FEST

20,000 penple per day party in Caracas

Inone o1 Ve T8 |
TouTed company Gy 15 it .
wystem for CocaCo i F I L
oy JBL Vot Tar Tme arta o :
oyshem o the Ity ivent at
bry lecking anté Al i i :
20000 people pér diy, With sepasati 1
presenting 1ok, urban and Latin artists. pesfor
Rerutival inthaded Ko, Cacar D'Liste and |
k7 .
Grupo oo deplayed v PA system fatund s 11 HARMAN Pro’s S Suppor LalSid key element in
hangs. wach compuizng 15 VerTec V -1t I \
olemonts and three VTAEETAD compuct pawered ine an Dur SUCCESS Hirgo Mane, Director of Operations. Grupo Zonico
elemants with DepvePack tachinpdogy. The sy
26 VTABAOA hilbsiee arimyablis sudraontinn, with i md
12 VT8 TADP kntey e i
MO 2000 ang HOS000 amalbers powatod tha mu wedde | ’ E ,.. : g
mrays while FToch BOO0 ampldice s powaiisd te :
Gt meo ks Tt 2o it | AR AN b Ll v
viorTes V4888 3 Nirwe-aarniy
Owerall systiren ks conhiguned ang] remaledy oot '
momroeed vtk HARRLS rcivtect sot i
— ——— T A K — e
JBL TECH ENTERTAINS 50,000 Al
Sixty acres of music, art and sports joan Th D Zonwe Teatied 16 Verlae VI4B89
i Tufl-s, - A prds et Sicdd, along with 3ol VTI8EA0-
In 3 unigue applcaton of JBL Verlas Ime amays. SW Audic a 5 hosted theme mghts colebrating N ponvared mdsing fing-srmey ebemisrits it 5L Drrstack®
Visual deploved 8 complete cuTd00r winteitime enteriment Canada’s doverse cultines and regeong. intludng a Chinese Now techmalogy) per mde A totdl of 12 JBL SRAT1E sobwoolers
Busdics SyStem th accoemmodatie u t0 50,000 people for th Year Celebration on Febooary 14 provided supplemental low requiensy support for the system
Fichmond 0 Jone, ane of the oo celebeatian sites af the . whhich alsa included 14 JBL TTMIAS stage mondan
018 Diyenpes Wintee Games n Vancowver, Batish Columbia There ware all Linds of pertarmess theapughout M twe and o '
Canada The 0 Zone was open o e gutanon of the Games hatt weeks the 0 Jone was open,” said event audio enganesr "l was teally happy aith the performance of the VT4E39; and
from Fetwuary 12 to 78, and featred lve perfonmances by some Fobr Aasdien of SWW Auco Visial, “The varnty of talen was way plegsed wath the outstanding amount of hegh end the
of Canacks's most Suecesshul mudical artiss acrass a broad mmpressive, bt it also posed a challénge becautse every act had system had " Aarden said “Becouse we had 53 many guest
e of gerres its wri Lregui St of ieduitoments. VWia made sw we had engineers workng for the different artists, i wars crutl £ B
enough gear to adapt 10 each situation” i reliable and dynamic system Everything ran smoothly.”

Sitoaytie o B0 acres i the heart of the Richmond City Centre
the O Zone teatired Large hugh-definifion video scresns to

“It was crucial to have a reliable and dynamic
system. Everything ran smoothly.”

- Rob Aarden, Event Audio Engineer, SW Audio Visual



COME TO THE ISLANDS

Dealer programs provide incentives to
promaote harman/kardon systems
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SOUND
NI TH BMWY

artwnn the harmankandon brand ani

P withenad recently with this
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specan] Wielh s, whers thy ke 3 qualelying qua 1 lEEn moe

about the harman/kardon primicm aidbo of erngs. Oncis th reps

pualely amnd registor lor the program, their recwded sales will give
e ot an iy BRAW Sellara” Club, which thivy can this s 1o

win warkous harmankandon astio products

T spial thie compatitaon, rops will akso b abli 10 see whi is
rankod highest m gualibying sales. Al the énd ol the so-month
incentive protgram, th top-sailing deaborship will eam a grand
prize of & hagmanfeardon cingma night, with pestect cinema
sound, entartainment and refreshmenis

Thiz HARMAN Autcmptive division and BMAWY are evaluating the
program and may expand 11 across Euwrope i fiscal yeer 2011
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AWARDS HIGHLIGHT

Brand Services |s a Winner
year old, but its already an

and Services is barely @
E:rﬁ.:::d winner. The Northridge-based department,

successor o the Consumer division's tmmﬂnsﬂl*fd -
<uccessful and warmly respectec Mar}:atmg jn B
Canter, has won three of Graphie Design u : mag
orestigious American Inhouse Design Awaras.

e —

AN ACOUSTICAL MASTERPIECE

Oregon church uses JBL system Wl
to reach parishioners

A i o Byt o1 51 Francis ol At Claschi
Do, Teitures JOE Piolessional PO S lombapoakion
chose i dalivet e Fighiest aancubiaton wath Thie

apeaines posseble. Morgan Sound of, Lymwond, Wastanage

res ol for tha acowstic comsulting ard damegn s, s il

past mpetience with the PO Sarias as the dacidmng factar m 1t 1 i | i et iallm vl |
cleieen o Speakiers, leatme vt Anidirson Baoiap Inlaritin

of Eugene, (eagon, for tha matalation l ey ndir) JEL N B S 11

Thiy inadalitson at thie 51 Fromees of Assil Charch miti
praseitng oy chumllongas 10 Wi beam 10 5wy L Sice
aiith pobishind concritie Boors, conciele masahey uni

el and marblo covenng tho subsstantial altar plpion
witch weork Togmihear 10 crmabo b sy (e Drmnd (oo L[S
SRS A ChE e 1o maxeTadd e piisdantan ol il i Ehedn
lling thie enisa muditonm skl bago, owerilse g speake
wihach 15 wivg Momsan Soard Prissadent Chitlag WMnegon
ulimmioly chote the JEL PO Somes, paesaied by Croen
amphfiers With the cxcepfionsl patter contiod ul the JBL
spaidont; thay chairch presentars are-silk 1o reach high il

lievnely when nesdid with dacelling specch clandy

"As thel asplication engetsat JHL Jay Fullmed's adete wies most
hhasipdil s isineg tha PO Do, ™ Motgan said "Thee sound &t
toarmn i focused. wery itillgiblie ond even thooughout thi e

soatiny oo n shoet, v coubd't b hagger sl the Tl "

In addition 1o the JBL PO seres oudspestors and Crovn nengis
thore an JEL Control 282V kudspeniors, ol of which an
eortinliod by a BSS London processor An arsabog maser on thie

platform grees the chanr director control of the local irputs, and
thigest i nleo the opdion of rurning everyihing in stitic miods
with 16 mucinphone channels contalied throtigh ther BSS Londan
processen The mysteen mchydes HABMAN'S Hilni System

Archetect software los guack and sisy configuration

¥l ” AR gl e



“The Power of Sound” heralds
back-to-basics approach

[ [T T p—

.....

......

- NEW DIRECTION

International Sales Conference
Award Winners for 2010:

Business Consistency

MAGNELUSA (Portugal)

Business Development

BUG (Israel)

Innovation:
KURT LINDNER (Austria)

Growth
GERMANY
and
NORDICS
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Bawm oo, Sesemum!

HARMAN continues 1o extend its global reach with the
successiul acuisition of sudio company Eletrdmea Selenism

of Branl

Elétrdnica Setersum, g HARMAN, has a long and sucoessiul
heritage Founded in 1958 Seienium manufactures and sells
pofessicna loudspeakers, inchuding line arays, and screen
and poitable systems, along with techncloges for bath the
public-sound reinforcement sector and autbmotive altermarke!
Dver the years. Selerum has supphied sound lor events such
as the Pan Amencan Games. the Canagena (ntarmational Music
Fastival and several conema, retail and mirastructung acilites

More than 200 people wark for Selenium, including at
manifaciunng facilities in Manaus and Porto Alegre, located i
northern and southem Branl, respectively. Eletilnica Selenium’s
market channels mclude a network of mare than 100
distrbutors across Branl and two distribution and logistics
centers in the US The company 15 also active i -commesce
transactions for both procurement and sales; utilizing the
Matcador™ system, which is the jargest BZ8 anling platfarm i
Latin Amenca

Arcording to HARMAN Chiaf Executive Dinesh Palral,
HARMAN s expansion into Bran| represents a key pan of

the company’s growth strategy, ~The acquisition gives
HARMAN imstant ccess to this emerging market thiough
mnﬂmmhwﬂuw manufactusing
foatpont and a well-functioning, extremaly etficient engmesring
center.” he said

One of the so-called BRI countries (BRIC is an acronym that
refars 1o the comtuned economies of Branl, Russa, indsa and
Chinal, Braol 1s moving at light speed bevond its tradiional

SAND h

SELEN'UM
SllER

diniage @ this expter of colfee, foothall stars and samdn
witused beach culture. The country already has the workds
enpitii-largast economy and sill remtrodiecs nselt to the world
al Upcoming major events, such as the 2014 FIFA Waorld Cup and
2016 Summir Qlympics in Hio de Janein

For HARMAN, thise world-class events will boing immedhate
and longer-1onm business opportumbes. Our professional audio
beiziness will b possed o mest the demand as niw Stadums,
perionmance venues and other infrastructure pojects get off the
ground I areas such as consumer electionics, ncreasinglhy
sophistcated infrastruciure such as dipital television
broadeasting is being rolled out actoss the country, drving sales
of diginal TV sets and, by extension, surrodne-sound awdio
systiems. In the automotive sector, Brazil i on ack to overtaks
Gemmany as the world's fourth-largest vahiche market this year,
after China, the US and Japan. Growah is expectad to hit double
drgpils over the next few years, and wath that comas increasing
damand for audio and imfotmmment solutions from eapes such
a5 HARMAN

“Selenim i a proud addition to the HARMAN fasnily, and

we loak forward 1o expaieing our technologies throughout
this growing and important market,” Dinesh said, "HARMAN's
nich product portfolio, togather with Selanum’s establshed
miaket presance in Brazil and Latin Amenca, will drve niw
busmess opportumities acrass the autemalve, conseEner and
professional markets

Former Selenium Chief Executva Rodrigo Kniest has been
named country managar (Branl) for HARMAN Rodrigo and he
epierisnoed team are now working with HARMAN management

1o carefully evaluate our technology, brand and market strategies

mhmm&mmmwmm
opportunities thioughout the Latin American region.
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 Are You a Facebook Fan of HARMAN

“This soci ing si 1o reach customars — more than
This social-networking site providas new ways b !
£ :2.@ ﬁﬂﬁﬂu have declared on facebook that they like ithe JBL page I"I'I‘i qu_ than
| n 000 people like the HARMAN page, and a gigantic 26,000 like the ARG page

. I.nhﬁn 10 www.lacebook.com today to find the pages and join the copversation

JAPAN, CHOPIN, HARMAN
AND 800,000 FRIENDS

Japan's biggest classical-music festival
draws thousands to HARMAN booth

What pulls mone than BOO.000 Japanesie m
celebrate a French-Poleh composes win's ¢

18487 La Folle Jaurmn

in Japan”l, @ week-long

citsis that featuned disploys of HARMAN product

“Thas 15 the largest classical- masss avent it Japa
Wada, manages of HARMAN Japan's intefnatenal iuisins:
“This i5 o ol ous ndor marketing gvent And [in

ril'l'jlili:" 1o genefal consumirs

HARMAMN has been a sponeos and axhistos ot this ieend for e
conseculive years. Thas yoar s exhibti-hall ooth s1ood near
one of the festnal’s masn steges. The location meant o constem
ey of reumac boeers, since La Folle Jopmse sciedad mare thir
00 concerts and other pedormances “Evon 1his leegisst Full

with 5000 seats. was Tifed up,” Wada add

HAHRLAN'S booth workors halped eeenga: from mdvadoaals b
pntire familing ey out headphosnas, homo peakes, [Pod ad
iPhang docks and other products. ~AKG headphones o R
X100 [drew] tho most attentian,” Wisda soys (The NOCH

betiar onown outkidi Japan s the harmankandon M5 100

A “The spirit of the festival is to make
s ot 34180 s 5 415 Py o Mo 19 the classical-music experience

Thi Japanese v sen includod mirdes, maiter classars = -, 3 s
[HOgrims Pt chulele min il o i raedetr and Eeleviseon Brosdcast ea S | | ‘.” a C C e S S‘ 1 b I e “-] hl “ L] L'H r n LJ Li | t.ll [ IL:GR i
Tram thie weent ~Tha spend of the Festival o 10 maks th

classicol-masec papenenco ausly accussiblo 1o brodgda

aubiences.” Wada eaptaing. This v 5 lastwal colobrasd 1

200ah birthday of Frédéne Chapm, barm on Mach 1, 1810

Thiz festival's otganirirs haven | yel mamed this composa - wliam
Ther =kt will spatlight in 2000 But if thi svend 18 anything I
thia 2040 Testvad, it wall bo one gigantic musical party Wil
HARMAN will be ona of its aats

26 || nsannr i 2
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Norwegian city picks a Vib console for
its House of Culture
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In millions of cars, millions of ears,
and millions of lives every day.
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